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AOur technology vision

AKnowledge management tomorrow
AThe way we do it in Accenture
AChallenges for the educational system



OurGlobalinnovatioriNetwork

Network and hubs focusing on
innovation

Technology Labs Innovation Centers

‘ Technology Labs ‘ Technollogy Innovation Center
‘ Capability Innovation Center

<> Industry Innovation Center

Open Innovation the key to
sucess
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Content Provider

Customers SMS/Wap Host

Virtual Operator

Equipment Vendor T

Partner network

FAST (host institution)
A Accenture (AIMS) as global partner
to define next generation solutions
for information management

A Schibsted to validate iAD results
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Customers

Customer experience

A

Access to customer requirements of
numerous global Fortune 500
companies

Collaborative live laboratories

Academic

>

network

Cornell University
Dublin City University
Norwegian universities:
A NTNU Trondheim
A UTromsg
A UOslo
Norwegian School of Management

Innovasjoner i
relasjon til nettverk
og
verdikjeder

Organisasjonsinnovasjon




ABackground

AKnowledge management tomorrow
AThe way we do it in Accenture
AChallenges for the educational system



Accenture Technology Vision: 4
4 trends will define the technology lands pQJ
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Mobile phones becoming the interface to
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Only One Scan Away From Content



Samsungds Foldabl e OLED iphoredC



Convergence in consumer webontent
& communities




